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Ideas for individual 
resources and blog page.
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Current resource page experience above the fold.
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● We’re learning from HotJar, that many people 
who visit our website don’t scroll beyond the 
fold.

● I’m guessing we’d see a similar trend on our 
resource pages, because there is nothing 
distinctive about the experience above the fold   
—how do they know they’re on a resource 
page? 

● We make them scroll to take the next step in 
their conversion, rather than meet their need 
immediately.
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Suggested experience above the fold for ebooks and 
reports.
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● Immediately presented with the form and CTA.
● Headline + value statement.
● Image provides a preview of what they are 

getting - features 2 actual pages from the 
resource.

● We should also remove menu from resource 
landing page to focus the attention on 
converting asset. 

● It’s okay to leave menu on thank you page.

This layout would be almost identical to our request 
demo page, with the exception of adding the image 
below the title.
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Suggested experience below the fold for ebooks and 
reports.
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● Larger text.
● Secondary CTA with an anchor to the top of 

the page to fill out form.
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Suggested experience above the fold for webinars.

5

● Immediately presented with the form and CTA.
● Title and date first thing displayed.
● We should also remove menu from resource 

landing page to focus the attention on 
converting asset. 

● It’s okay to leave menu on thank you page.

This layout would be almost identical to our request 
demo page, with the exception of adding the image 
below the title.
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Suggested experience below the fold for webinars.
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● Larger text.
● Engaging photos of speakers and logos.
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Current blog post experience above the fold.
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● I like our above the fold blog experience!
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Current blog post experience below the fold.
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● A lot of our traffic comes in via the blog, so I 
think we should maximize this space a bit more 
to provide ‘next steps’ in the journey for our 
reader and convert to a resource, demo, or 
email capture.
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Suggested blog post experience below the fold.
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● A lot of our traffic comes in via the blog, so I 
think we should maximize this space a bit more 
to provide ‘next steps’ in the journey for our 
reader and convert to a resource, on-demand 
demo, or email capture.

● Each headline in the gray table of contents box 
can be clicked, and then takes user to that 
section of the blog post.

● Gray widget on the left can be customized to 
feature a resource, video, or solution page.


